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Introducere. Accesul la serviciile farmaceutice online
reprezinta o optiune atractiva pentru consumatorii de me-
dicamente, ce le asigura o experienta pozitiva legata de far-
macia comunitara. Sunt relevante dovezile pentru a sustine
necesitatea si eficacitatea acestor servicii la nivel de regle-
mentare si din perspectiva calitatii ingrijirilor farmaceutice
si a satisfactiei pacientului. Scopul lucrarii. Analiza audit-
ului de continut al site-urilor oficiale ale unor retele de far-
macii pentru a descrie factorii determinanti in deciziile con-
sumatorilor de a achizitiona online produsele farmaceutice.
Material si metode. S-a analizat cadrul legislativ existent al
acestui aspect al activitatii farmaceutice si continutul web
site-urilor si anume - interfata site-ului, disponibilitatea si
variabilitatea produselor, formatul, compartimentele, cu-
vintele cheie, informatiile despre medicamente, politica de
confidentialitate si securitatea datelor, optiunile de plata si
livrare, recenziile consumatorilor. Rezultate. in urma anali-
zei auditului de continut al site-urilor oficiale ale 3 retele de
farmacii - Felicia, Farmacia Familie si Hippocrates, s-a de-
terminat ca economisirea timpului, diversitatea produsel-
or, precum si posibilitatea de a profita de oferte speciale si
reduceri devin factori cheie motivationali pentru achizitiile
in farmaciile online. De asemenea 1n urma analizei legis-
latiei in domeniu nu s-a gasit nici o norma legislativa care
sa vizeze eliberarea medicamentelor online. Concluzii. Far-
maciile online au devenit un element important in asigura-
rea accesibilitatii medicamentelor, aducand comoditate si
eficienta in Ingrijirea sanatatii pacientilor, insa pentru ga-
rantarea calitatii produselor farmaceutice si securitatii ser-
viciilor prestate fiecarui consumator este necesara o atentie
sporita din partea autoritatilor de reglementare acestui
sector prin modificari si ajustari ale actelor normative. Cu-
vinte-cheie: medicamente, farmacie online, perceptia con-
sumatorilor.
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Background. Access to online pharmacy services is an at-
tractive option for consumers of medicines that provides
them with a positive community pharmacy experience. Ro-
bust evidence is relevant to support the need for and effec-
tiveness of these services at the regulatory level and from
a quality of pharmaceutical care and patient satisfaction
perspective. Objective of the study. Content audit analysis
of official pharmacy network websites to describe determi-
nants of consumer decisions to purchase pharmaceuticals
online. Material and methods. The legislative framework
related to this aspect of the pharmaceutical activity and the
content of the websites were analyzed, namely - website
interface, product availability and variability, format, com-
partments, keywords, information about medicines, priva-
cy policy and data security, payment and delivery options,
consumer reviews. Results. Following content audit analy-
sis of the official websites of 3 pharmacy networks - Felicia,
Farmacia Familiei and Hippocrates, it was determined that
saving time, diversity of products, as well as the possibility
to take advantage of special offers and discounts become
key motivational factors for purchases in online pharma-
cies. Also, after the analysis of the legislation in the field, no
legislative norm was found to cover the online dispensing
of medicines. Conclusion. Online pharmacies have become
an important element in ensuring the accessibility of medi-
cines, bringing convenience and efficiency in the health care
of patients, but in order to guarantee the quality of pharma-
ceutical products and the safety of the services provided to
each consumer, more attention is needed from the authori-
ties regulating this sector through changes and adjustments
in the regulations. Keywords: medicines, online pharmacy,
consumer perception



